
W O R K I N G  W I T H  A  
R E C R U I T M E N T  

A G E N C Y



C H A L L E N G E S  F O R  
P R A C T I C E S  I N  T H E  

H U N T E R  N E W  
E N G L A N D  A R E A













B E N E F I T S  O F  W O R K I N G  W I T H  A  R E C R U I T E R / S

Creating an external 
relationship of a professional 
who is looking after your job 
vacancy requests.

Utilizing and accessing 
Inside knowledge and insight 
on the current market.

Extending your reach of 
candidates  – platforms, 
databases and potentially 
accessing passive job 
seeking Doctors.



H O W  T O  B U I L D  
A  

R E L A T I O N S H I P  
W I T H  A  

R E C R U I T E R / S  

Work together Work with a few select agents! not every man and his dog – recruiters will 
pick up on the lack exclusivity.

Terms of Business Read ad check through the the terms of business and make sure both parties 
are happy with the agreement. 

Go into details Go into details about the job/practice/work environment/earning capacity and 
remuneration figures (rough ball-park) to give an idea of the potential.

Provide Information Provide and attach information on the practice so that they can build a profile 
on your clinic.

Keep in Keep-in-touch by email, mobile, phone, text, Whatsapp on a 
weekly/fortnightly basis. Please don’t Fax!!!

Aim Aim: You want to be at the forefront of their mind when they get  new 
candidates

Get
Get to know them a little and put them in touch with a long-standing member 
of the team who is responsible for recruitment within the practice (Manager or 
Principle)

Establish Establish a strong relationship (same as the other professionals that manage 
your affairs such as  a lawyer, real estate agent, mortgage broker etc)



S I G N S  O F  A  
G O O D  

R E C R U I T M E N T  
A G E N T :

Knowledge: On the market and the local area

Expertise: Do they know their stuff?

Time: how much time they have been in the job and how 
much time they give to you.

How much they listen to you. Some recruiters like to talk!

Following up and getting back to you. So that everyone 
knows where they stand.

Always considering your clinic for new candidates if you 
are actively or passively looking

Background Checks references, AHPRA rego, past 
patient reviews etc 



W H A T  T O  I N C L U D E  I N  Y O U R  
I N F O R M A T I O N  F O R  T H E  

R E C R U I T E R



















E X T R A  I N F O R M A T I O N  T H A T  G P C A N D I D A T E S  
W A N T  T O  K N O W :

Flexibility of Hours – appeals 
for families and working 

Mums.

Shifts: Are weekend shifts 
available? are they essential 

to be worked on a shared 
roster? After hours on call, 

aged care visits?

Billing Type (bulk, private or 
mixed and what ratio is 

private/bulk)

Staff and the team: friendly, 
longstanding, who is who

Site Visit or Virtual Tour:
Invite the Doctor to come for 
a visit to get a feel for it or if 
not offer a virtual tour of the 

clinic.

Principles: Who are they and 
what is the history? Will they 
retire soon or do they want to 

slow down? What 
opportunities might be ahead 

of them in this regard?

Training and Educating, 
Registrar training, taking 

turns to present clinical case 
topics



R E C R U I T E R  C O N T R A C T S  
&  T E R M S  O F  B U S I N E S S









G P  C O N T R A C T S  N E E D  T O  B E  F L E X I B L E  A N D  
A T T R A C T I V E
















E M P L O Y I N G  A N  I N T E R N A T I O N A L  M E D I C A L  
G R A D U A T E :














E M P L O Y I N G  A N  I N T E R N A T I O N A L  M E D I C A L  
G R A D U A T E :






















R E C R U I T M E N T  P U T  O F F S

Using too many agencies Not providing enough 
information on the position



I N  C O N C L U S I O N

We love helping medical 
centres find suitable 

Doctors for long standing 
relationships!

Communication tips: 
keep in touch and 

provide as much info as 
you can so we can get to 
know you and SELL your 

practice.

Area, location and 
lifestyle – explore your 
community and what it 

has to offer Doctors

We are here to help your 
bottom line and can be 
just as cost effective as 
endlessly advertising on 

Seek and getting no 
where.



M Y  C O N T A C T  D E T A I L S :







 jessicaf@trustmedical.com.au



Please Note: We can offer practices “pay as you go” Terms of Business for Doctors 
that we recruit.  If you would like our assistance moving forward please contact us.

mailto:jessicaf@trustmedical.com.au

